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The use of katakana, hiragana, and kanji often depends on the age of the intended reader. (¥ %
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The style, fonts, and word choice of a sign were carefully chosen to present a particular image;

e.g., serious warning signs uses kanji for efficiency; entertainment/commercial signs use
katakana to present modern impressions. (%

I was able to learn about the different effects of using katakana versus hiragana and kanji,

especially the visual impacts that the different alphabets had in different contextual landscapes.
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I learned some useful Japanese vocabulary and a little bit about word play. (X>F:

The Nice T-ee Meet You! sign was very clever and easy to understand for an English speaker

once you realized it was a pun. (7>
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That pictures often greatly influence how people interpret a sign. A helpful picture can
transcend language and communicate the content of the sign even to those who do not
speak the language, but it can also confuse the reader or mislead them. (

Use of images and design of signs can greatly affect our interpretation of the signage,
especially for people who may not understand Japanese. (4> 5+—)

I mostly noticed a distinction in the advertisements, which made many references to pop
culture and used fore languages to draw attention to their product...It also seems that
many signs attempt to appeal to a large age range, relying on the different writing styles

(hiragana, katakana, and kanji), as well as images, to appeal to both children and adults.
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The use of other languages can be very telling about how many tourists typically frequent an area.

)
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Signs using other languages may be providing informatio eopl 0 do not speak Japanese,
while often times the use of other languages is for purely “aest: o LT
Language can also be used as a marketing strategy to make the sign stands out more or makes it
cool.

English is used often in Japan, not necessarily as a device for allowing English speaking people to

read stuff, but also as a stylistic choic o7
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The most dominate languages used were Japanese and English--I think the use of Chinese and
Korean was equally a lot less. 5

We often in our analysis conflated ith Engli aker” though those
aren’t necessarily the same thing

Considering our perspective on what type of image when we say “Japanese people,
locals,” and “foreigners.” Those terms encompass a much larger demographic and

cultural backgrounds of those who identify with terms like those. (

I didn‘t realize before, but my assumption was that r t touri ould k esterner
so when | saw the signs that featured Chinese and Korean it was unexpected and |
realized that naturally there would be a lot of tourists from nearby countries. 7)
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